Introduction to Business
2018-2019
COURSE DESCRIPTION:
Prerequisite: none     Credit: 1-Practical Arts
Introduction to Business is designed to improve economic citizenship through the study of personal business. Topics include organization and management, consumer economics, social economics, the global marketplace, the world of work, and career selection. 
COURSE OBJECTIVES:   
Develop Research Skills

Develop Communication and Interpersonal Skills

Develop Employability Skills

Investigate Business Operations

Develop Economic Awareness

Explore Entrepreneurship

Manage Personal Finance

Make Wise Consumer Choices

COURSE OUTLINE:   Major Units of Study

· Economic Decisions and Systems
· Economic Activity

· Business in the Global Economy

· Business Organization

· Entrepreneurship and Small Business Management

· Management and Leadership

· Human Resources, Culture, and Diversity

· Career Planning and Development

· Marketing

· Business and Technology

· Financial Management

· Production and Business Operations

· Risk Management

· Consumer in the Global Economy

· Money Management and Financial Planning

· Banking and Financial Services
· Consumer Credit

· Savings and Investment Strategies

· Insurance

TEXT:

Dlabay, Les R; Burrow, James L; Kleindl. Brad A. (2012) Principles of Business.  South-Western Educational Publishing.   

SUPPLIES:
· 1.5” binder

· Tabbed dividers (4)

METHOD OF INSTRUCTION:

Chapter reading assignments, interactive lecture, class discussion, class lab time, production assignments, and research projects will be utilized to provide a fuller understanding of the subject content.   

GRADES WILL INCLUDE:  

Chapter Tests

Quarter Projects
Classroom Folder 

Assignments/Homework
Semester Final
